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A DAY TO REMEMBER: BRIGHT FUTURE AT IPL 2026

For many of our aspirants, this was more than just watching a cricket match,
it was an experience they had only dreamed of. Thanks to the support of
Reliance Foundation, 600 aspirants from Bright Future got the opportunity to
be part of the electrifying IPL atmosphere, creating memories that will stay
with them for years to come.

From the moment they entered the stadium, the excitement was impossible
to miss. The cheers from the crowd, the energy in the stands, and the chance
to witness one of India's biggest sporting events live filled the day with joy
and enthusiasm. For many students, it was their first-ever visit to a stadium
and their first experience of watching an IPL match in person.

Supported by 41 dedicated volunteers, the event was smoothly organised
and gave aspirants an opportunity to step outside their daily routine,
celebrate together, and simply enjoy the moment. More than a sporting
event, the experience boosted confidence, created a sense of belonging,
and reminded our young people that new opportunities and experiences
are within their reach.

Sometimes, a single day can inspire a thousand dreams. For 600 Bright Future
aspirants, this was one of those days.




BADI SOCH: LEARNING FROMINDUSTRY' EXPERTS

This month, aspirants under the Badi Soch initiative got the opportunity to learn directly from industry
professionals through two engaging masterclasses.

The first session, led by Devavrat Redkar, focused on sales and conversion skills, helping aspirants
understand customer interaction, communication, and the role of sales in different careers. The
session saw enthusiastic participation, with aspirants actively engaging and sharing their thoughts.

The second masterclass, conducted by Prof. Neha from Thakur College, infroduced aspirants to the
concept of customer personas and how understanding customer needs helps build successful
businesses. Aspirants from mulfiple centers participated in activities, presented their ideas, and
received valuable feedback.

These sessions provided practical exposure beyond the classroom, encouraging aspirants to think

creatively, build confidence, and explore new career and entrepreneurial possibilities.




HDEC BANK = ART DAY COLLABORATION

The Nallasopara Centre collaborated with HDFC Bank to organise an Art Day that brought together
aspirants and parents in a creative and engaging environment. The activity encouraged self-
expression, creativity, and participation while strengthening community engagement. Participants
have received certificates for their involvement, and the collaboration has opened avenues for
future exposure visits and learning opportunities with the banking sector.

AXIS BANK FOUNDATION/ IMPACT ASSESSMENT

At the Worli Centre, Axis Bank Foundation conducted a comprehensive impact assessment to
understand the long-term outcomes of Bright Future's programmes. The assessment involved
interactions with alumni, parents, employers, community stakeholders, and staff members. Through
these conversations, the Foundation gained insights into the fransformation experienced by aspirants
in areas such as confidence, communication, employability, workplace readiness, and personal
growth. The visit also provided an opportunity to showcase the wider impact of the programme on
families and communities.




SNEHA'AASHA NGO COLLABORATION - DHARAVI

A collaboration meeting was conducted with Sneha Aasha NGO to review the progress and impact
of Bright Future's work within the community. Discussions focused on programme achievements,
community outreach efforts, youth development initiatives, and future opportunities for collaboration.
The meeting highlighted the shared commitment of both organisations towards empowering

underserved communities and creating pathways for young people to succeed.

CORO INDIA FOUNDATION PARTNERSHIP MEETING

Bright Future’s Kurla Centre hosted a partnership discussion with CORO India Foundation to explore
future opportunities for collaboration. The meeting focused on community engagement activities,
women's empowerment inifiatives, awareness programmes, student participation opportunities, and
future workshops. Both organisations expressed interest in working fogether on community

development initiatives and creating greater opportunities for youth engagement and social impact.



INTERVIEW PREPARATION SESSION- KHAR CENTRE

A special guest session on interview preparation was conducted by Shushma Sharma and Vinay Jain
professionals from JPMC, who shared valuable insights on professional communication, workplace
expectations, grooming standards, and inferview etiquette. Aspirants also gained a better
understanding of commercial and non-commercial concepts and participated in interactive
discussions where their questions and concerns were addressed. The session helped build confidence

and prepared participants for future employment opportunities.

CYBER CRIME AWARENESS SESSION - GHATKOPAR CENTRE

With cyber fraud and online scams becoming increasingly common, a Cyber Crime Awareness
session was organized to educate aspirants about staying safe in the digital world. Through real-life
examples and practical guidance, participants learned how to identify phishing attempts, avoid
suspicious links, protect personal and banking information, and use online platforms responsibly. The

interactive nature of the session encouraged aspirants to share their experiences and develop

greater confidence in navigating the digital space safely.




SOCIAL MEDIA'HANDLING SESSION'- DWARKA ' CENITRE, DELHI

Conducted in collaboration with Cognizant Foundation, this session focused on helping aspirants
understand the positive and responsible use of social media. Participants explored how digital
platforms can support learning, networking, career growth, and personal development while also
discussing the risks associated with excessive or irresponsible usage. Through engaging activities and
discussions, the session encouraged aspirants to build a positive digital presence and become
mindful digital citizens.

TRAFFIC AWARENESS PROGRAMME - LB NAGAR CENTRE, HYDERABAD

The Traffic Awareness Programme aimed fo create awareness about road safety and responsible
behaviour among road users. Aspirants learned about the importance of following traffic rules,
wearing helmets and seat belts, respecting fraffic signals, and avoiding distractions such as mobile
phones while driving. Interactive discussions helped participants understand how individual

responsibility contributes to safer roads and communities, inspiring them to become advocates for

road safety.




STREET HARASSMENT AWARENESS SESSION - ROHINI CENTRE, DELHI

An engaging and fthought-provoking session on street harassment awareness was conducted to
promote gender equality, personal safety, and respectful public spaces. Participants learned about
the concept of the “Right to Be,” the impact of harassment on mental well-being, and practical
strategies for responding safely fo such situations through the 5Ds of Bystander Intervention. The
session empowered aspirants with knowledge, confidence, and tools to support themselves and

others while fostering a culture of empathy and respect.

FINANCIAL LITERACY FOR A SECURE FUTURE - TURBHE & KANDIVALI CENTRES

Financial literacy was a key focus area across centers, helping aspirants develop essential money
management skills. Through expert-led sessions by ICICI Foundation at Turbhe and SEBI at Kandivali,
parficipants learned about budgeting, savings, investments, insurance, financial planning, and

protection against digital fraud. These sessions equipped aspirants with practical knowledge to make

informed financial decisions and build a secure future.
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EMPLOYEE ENGAGEMENT CORNER

Learning and sharing continued beyond our centers this month as employees from across Bright
Future participated in two engaging activities. A debate competition on saving vs. investing
encouraged teams to exchange ideas on financial planning, while an article writing competition on
"Social Media — Boon or Bane" provided a platform for employees to share their perspectives on the

impact of social media in our daily lives.

As part of this edition, we are featuring the winning article by Mahima, whose thoughtful piece stood

out among the entries and sparked meaningful reflection on the role of social media in today's world.

DEBATE COMPETITION — SAVING VS INVESTING

The debate competition brought together employees to discuss two important approaches to financial planning
- saving and investing. Participants shared practical examples, personal perspectives, and thoughtful arguments
on both sides of the topic. The discussion highlighted the importance of financial awareness while also

encouraging critical thinking, public speaking, and healthy exchange of ideas.

Both activities provided employees with opportunities to learn from one another, share their perspectives, and

engage beyond their day-to-day roles, making learning a truly organization-wide experience.




EMPLOYEE ENGAGEMENT CORNER

A 26-year-old’'s take on the screen that never sleeps. I'm 26. I've grown up with a phone in my hand, a feed
in my face, and a world that expects me to have an opinion on everything, in under 30 seconds. So when
someone asks me whether social media is a boon or should be banned, | don't just have one answer. | have
two. Because honestly? It depends on who you ask and when they grew up. As Genz's for us, social media
isn't an app. If's infrastructure. It's how we find our people, build our identity, and figure out what we
actually believe before the world tells us what to think. | learnt about mental health on Instagram before
any school counsellor ever brought it up. | found communities of kids who created content like me, thought
like me, and were figuring out the same confusing things | was. Youtubers and instagram influencers taught
me financial literacy. YouTube taught me soft skills like editing from the baseline. An instagram reel once
explained a concept of science better than my textbook or teachers ever did. Yes the pressure is real. The
comparison is exhausting. There are days when | close the app feeling worse about myself than when |
opened it. At a point my screen time was way more than my sleep time | The algorithm isn't built for our
wellbeing; it's built for our attention. And that's a problem we need to talk about. But banning it? That feels
like punishing the entire generation for a design flaw we didn’t create. We didn’t build these platforms. We
just grew up inside them. The answer isn't to take away our voice, it's o give us the tools to use it better. The
Millennial View is completely different because they watched it change. Ask someone in their late 20s or
early 30s, and you'll hear a different story. They remember a time before the scroll. They had a childhood
that didn't live online. They joined Facebook in college like it was a revolution, and then watched it slowly
turn intfo something no one fully trusts anymore. Millennials understand the original promise of social media:
connection, community, access. They built careers on it. They found love through it. They organised
movements, shared art, and stayed close with people across the world. For them, it was a boon, and in
many ways, still is. But they also watched misinformation go viral. They saw people of different cultures fight
or subside others. They notficed how their newborns became content before they could walk. They're the
ones now setting screen-time limits for their kids while checking their own phones every ten minutes. Their

concern isn't irrational. It comes from watching the whole arc, the rise, the promise, and the quiet damage.

Where Do | Stand?

Somewhere in the middle like most 26-year-olds actually do, if you give us the space to think out loud. Social
media is a tool. And like any tool, it can build or break depending on how it's used, who controls it, and
whether we're taught to use it with intention. The conversation shouldn't be “boon or ban” it should be: how
do we make this befter? Regulate the algorithms. Teach digital literacy in schools. Hold platforms
accountable. But please don't slence a generation that's sfill learning to speak. Because our voice matters.

Even online.

- BY Mahima Kharat




Celebrating the People Who Power
Our Purpose

This month, we recognise team members who went beyond their
defined roles to address on-ground challenges and strengthen
program outcomes across centres. Their contributions were not
limited to planned responsibilities; they stepped in where gaps
emerged, took ownership of additional tasks, and ensured
continuity in delivery.

Their work highlights a critical driver of program success: the ability
of frontline teams to respond dynamically to ground realities while
keeping learner outcomes at the centre. It is this willingness to go
beyond defined roles that strengthens retention, improves
readiness, and ultimately enhances placement and engagement
outcomes for the young people we serve.

Babu Bhise Sanjeeva Kerutagi Saif Ali
Assistant Manager, Graphic Designer &
SIS, (el e i Programme Trainer, Programme
Komal Borade Muskan Ansari

Jr. Executive Facilitator,

Social Worker, Programme
Programme



Success Story

From Setback to Self-Belief:
Sanjana’s Journey of Growth and
Resilience

ISanjana M joined Bright Future India during one of the
most challenging phases of her life. After failing her Class
12 examination, she felt discouraged, lacked
confidence, and was uncertain about her future. During
the break before appearing for her supplementary
examination, she decided to enroll in the Bright Future
India program, hoping to gain clarity, develop new skills,
and rebuild her confidence.

At Bright Future India, Sanjana actively participated in training sessions focused on digital skills, English
communication, and essential life and employability skills. Through consistent attendance, active
engagement, and participation in both individual and group activities, she gradually stepped out of
her comfort zone. Over time, she developed stronger communication skills, greater self-confidence,
and a more positive outlook toward her future.

Her dedication and willingness to learn were evident throughout her journey. With continuous support
and guidance, Sanjana transformed from a shy and hesitant learner into a confident young woman
ready to take charge of her aspirations.

Today, Sanjana is preparing tfo reappear for her Class 12 examination with renewed determination and
confidence. Alongside her studies, she has also secured employment, taking an important step toward
becoming self-reliant and building a brighter future for herself.

Sanjana remains deeply grateful to Bright Future India for helping her rediscover her potential. As a
proud alumnus, she confinues to stay connected with the organization and serves as an inspiration fo
ofther young people, demonstrating that setbacks can become stepping stones to success when met
with resilience, hard work, and the right support.

DONATE

. Support Bright Future
Join as a Volunteer through donations Scan for
more details

Write to us: marcom@brightfutureindia.org

f in u ‘ www.brightfutureindia.org



https://www.brightfutureindia.org/
https://docs.google.com/forms/d/e/1FAIpQLSf_kT8mz1exh7PukPTPbgojjs-Y6lmwJ9dV0MO00Kz9zT3ZHQ/viewform
https://www.brightfutureindia.org/donation/donate-now
https://www.brightfutureindia.org/donation/donate-now
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